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Abstract

The purpose of this research is to study the effect of product quality, brand image,
brand trust on customer satisfaction and commitment of Sabah brand. This research
is applied in terms of purpose and descriptive-survey in terms of data collection. The
statistical population of this research was selected from all customers of Sabah in
Gonbad Kavous city. The required data was collected through a questionnaire and
using a non-probability and available sampling method from 384 members of the
sample. Structural equation modeling and confirmatory factor analysis were used to
analyze data and test hypotheses. In order to extract statistical data, SPSS version
23 and SMART PLS version 3 software were used. The research results showed that
product quality has a significant effect on brand image. Product quality has a
significant effect on brand trust. Product quality has a significant effect on customer
satisfaction. Brand image has a significant effect on customer satisfaction. Brand
trust has a significant effect on customer satisfaction. Yes. Customer satisfaction has
a significant effect on customer commitment

Keywords: Product quality, brand image, brand trust, customer satisfaction,
commitment.
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