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3 Social network
4 Marketing science
5 Purchase decisions
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¢ Cultural factor

7 Social factor

8 Personal factor

? Psychological factor
10 Web-based services
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13 content

14 Online environment
15 Face book

16 Twitter

17 Listening law
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18 Concentration law

19 Strategy

20 Quality law

21 The law of patience
22 Collection law

23 The law of influence
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24 The law of value

25 The law of appreciation
26 Access law

27 The law of reciprocity
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Abstract

In today's highly competitive markets, company managers are constantly seeking
new ways to raise awareness about their products and enhance their brands. One of
these methods is social media, which has brought about a significant transformation
in the field of business and online marketing. Social media networks are among the
latest achievements in information technology. The competition to create value and
gain a competitive advantage over rivals has highlighted the importance of customer
attention and satisfaction. Nowadays, the development of information and
communication technology has made customers a crucial factor in the survival or
decline of online businesses. The present study aims to review advertising activities
in the social media market and examine the quantitative and qualitative aspects of
advertising implementation in this market. Furthermore, it delves into the status of
social media networks in Iran to assess an important segment of the growing digital
advertising market. To this end, explanations about the factors influencing consumer
behavior are provided and the significance and goals of social media networks are
discussed. Subsequently, a general examination of popular channels and pages on
Telegram and Instagram are conducted. Finally, the data from media sources and
clients of the DM360 Digital Marketing Agency are analyzed in an effort to collect
data and obtain insights into this developing market. This article aims to provide
business managers and media owners with more accurate decision-making
information.
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